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" Ecological footprint ﬁ

Overall, a climate-friendly lifestyle still matters to most people, despite a slight
dip in importance, with the Netherlands sitting at the lower end of the scale

Motivation to maintain a climate-friendly lifestyle

Importance of maintaining a climate-friendly lifestyle
All respondents in %

All respondents in %
Scale 1=“Not important at all” to 4="Very important”, top 2 / bottom 2 values shown
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Question: Q2 What motivates you most to maintain a climate-friendly lifestyle? Response options “Other” and
“Nothing motivates me to maintain a climate-friendly lifestyle” not displayed. Base: Total: W1 n=5,000; W2 n=5,000;
Countries W2: SWE / FIN / NLD / GER / GBR n=1,000 per country. Source: Statista 2025.

% 3§ Increase/Decrease of min. 5pp since W1

Question: Q1 How important is maintaining a climate-friendly lifestyle to you? Base: Total: W1 n=5,000; W2 n=5,000;
Countries W2: SWE / FIN / NLD / GER / GBR n=1,000 per country. Source: Statista 2025.
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@ Fossil-free living ﬁ

More climate-friendly living remains common, with about half of people
keeping energy-saving habits formed during the 2022 crisis

Actions taken for environmental reasons %3 Increase/Decrease of min. 5pp since W1
All respondents in %

Minimising waste production e . "
Using energy-efficient appliances ° 1 )
Reducing energy consumption S 1 )
Reducing water usage o o ! )
Using climate-friendly transportation e ! )
Buying climate-friendly products °
Eating a plant-based or locally-sourced diet 28 o ® . B
Using renewable energy sources ° °
Practising sustainable gardening L
Participating in environmental initiatives o o 3
The energy crisis made me more conscious of ® 00 13

my energy use, a habit that persists today.

M Total W2 Total W1 @ SWE FIN @ NLD ® GER @ GBR

Question: Q3 Which actions do you take actively for environmental reasons? Response options “Others, please specify” and “I do not take any actions for environmental reasons” not displayed.
Question: Q7 In 2022, Europe experienced an energy crisis. How did this crisis impact your behaviour? Response option “Due to the energy crisis in 2022, | became more conscious of my energy usage. These saving efforts have persisted to
this day.” displayed. Base: Total: W1 n=5,000; W2 n=5,000; Countries W2: SWE /FIN / NLD / GER / GBR n=1,000 per country. Source: Statista 2025.
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@ Fossil-free living £

Simple measures like fewer lights, cooking with a lid and shorter showers
dominate; Nordics report fewer of these everyday actions than other countries

Measures to reduce energy consumption % ¥ Increase/Decrease of min. 5pp since W1
All respondents in %, answer option “I do it already” shown

Using fewer lights B L 1
Cooking with a lid 71 ® { 1) 1
Spending less time in the shower o o 1t
Lowering the temperature at home B (] L 3 1
Washing clothes at a maximum of 40°C ~ BEEi (J oo ° 1"
Heating only the most-used rooms B [ ° e o 1t
Fully switching off electronic devices ® ® 1 }
Cooking one-pot dishes e o 1
Using electric devices less frequently P o
Going to bed earlier ° o
Switching to another energy supplier Lad L 1
Taking colder showers L R S
Spending less time at home  WE] o o
| do not take any actions )
B Total W2 TotalW1 @ SWE FIN @ NLD ® GER @ GBR

Question: Q11 Which of the following measures do you or would you take to reduce your energy consumption, not only for cost savings but primarily to protect the environment? Base: Total: W1 n=5,000; W2 n=5,000; Countries W2: SWE /
FIN /NLD / GER / GBR n=1,000 per country. Source: Statista 2025.
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@ Fossil-free living ﬁ

Nordics lead in renewable heating, Dutch in insulation, Germans and Dutch
in solar — with Germany also driving growth in batteries and wall boxes

Investments to reduce energy consumption % ¥ Increase/Decrease of min. 5pp since W1
All respondents in %
Countries
TOTALW2 8%  ToTALW1 9% SwWe 8% FIN 9% NLD 7% GER 5% GBR %%
LED lights [INEZINNNN 17 20 80 kB 80 17 IEECEEENTS N 16 21 ¢
Water saving showerhead 40 42 44 38 49 30 31 a0 r
Energy-efficient devices 44 45 49 44 47 39 38 THRZEE 47
Distribution plug with off switch 43 42 56 47 42 41 20 56
Draft stopper 45 45 55 30 58 |66 BPCREEE 450 B 44
Efficient energy technology 51 53 54 16 54 46 48 54
rosseomersTm T nsulation NN G20  EECEENGZN | ECAm 80 52 43  IEEAEEE2T BEomm st AR 29 1
Solar panels 43 46 47 19 58 24 40 52001
Renewable energy heating 48 48 Bt 53 38 55 50 53
Energy-saving house consulting 48 49 51 9 45 43 & D 48 53
Battery (solar storage) 56 57 B 18 3 65 60 50 53
EV charging station (Wallbox) 45 46 44 12 45 42 6 1 48
m Already invested = Willingness for future investment 9% Share of people who didn’t make any investments

Question: Q12 Which of the following innovations did you or would you invest in to reduce your energy consumption? Response option “l would never make investments in this area” not displayed. Base: Total: W1 n=5,000; W2 n=5,000;
Countries W2: SWE / FIN / NLD / GER / GBR n=1,000 per country. *respondents who are house owners: Total: W1 n=1,732; W2 n=1,978; Countries W2: SWE n=299, FIN n=269, NLD n=508, DEU n=343, GBR n=559. Source: Statista 2025.
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) Country Deep Dive ‘'
3 Country specifics .:#

Almost all homeowners investing in solar would welcome support for home
batteries, solar water heaters, and electric cars; 40% plan to buy one

Ease in maximize the use of solar power Appeal of energy supplier support
Respondents who are house owners and made Respondents who are house owners and made
investments for solar power in % investments for solar power in %

Status of electric car purchase/ownership

Respondents who are house owners and made investments
for solar power in %

Not at all appealing
Very difficult
Very easy

Not very appealing Very Not considering

Already driving
appealing an EV

an EV

Rather
difficult

Considering
EV (due to
sustainability)

Rather easy S:pr;z\;v"hnaé

Considering EV (due to costs)

Question: Q21 How easy or difficult is it for you to maximize the use of your own

solar power (rather than feeding surplus energy back into the grid)? Base: NLD

Question: Q22 With the availability of devices like home batteries, solar water Question: Q23 When thinking about your next car purchase, would you
Total: W2 n=290. Source: Statista 2025.

heaters, and electric cars, how appealing would it be if your energy supplier offered consider buying an electric car instead of a conventional car? Base: NLD
support to help you smartly control these devices [...]? Base: NLD Total: W2 Total: W2 n=290. Source: Statista 2025.
n=290. Source: Statista 2025.
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